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THE IMPACT OF PERCEIVED VALUE, BRAND TRUST, AND BRAND 
AWARENESS TO BRAND LOYALTY OF BNI TAPLUS CUSTOMERS SAVING 
IN SURABAYA 
Said Haydar Bin Abdullah Bazher 
STIE Perbanas Surabaya 
Email : 2010210194@students.perbanas.ac.id 
Jl. Nginden Semolo 34 – 36 Surabaya 
ABSTRACT 
Perceptions of consumers sense about the product in regard of value obtained 
from a product that be measured of advantages and pride that be perceived by 
consumer, with the result a consumer will constantly using that product and never 
switching to competitors product. in the other hand, perceptions about the 
product that have basis by experience in scale that will fulfill expectation and 
satisfaction of consumers, and also will impact the brand loyalty of the product 
that have purchased by consumers with the result a consumers will never 
switching to competitors product. Brand awareness of consumers will be affected 
by loyalties factor of brand, because of that also be consideration from a 
consumers to making purchase a product. Therefore, in this research will find a 
correlation about perceived value, brand trust, and brand awareness to brand 
loyalty. This research have BNI Taplus costumers saving population in Surabaya. 
The sample is distributed about 100 questionnaire and using SPSS 16.0 for 
windows. The result is perceived value, brand trust, and brand awareness in 
partially and simultaneously had an significant effect in loyalties of BNI Taplus 
costumers saving in Surabaya. 
 
Keywords : Perceived Value, Brand Turst, Brand Awareness, Brand Loyalty. 
